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ARTS COLLEGE MALKAPUR AKOLA

Programme : Bachelor of Arts
Subject: Economic

Programme Specific Outcomes:

1) To study economics theories and principals and see their applications.
2) Understand and study the Indian economy
3) Understand and study monetary policies in India.

4) Determine economic variables including inflation, unemployment, poverty, GDP, balance of payment
5) Understand the behavior of financial and money markets and perform cost-benefits analysis for
making investment decisions.

6) Understand concept of public revenue.

Course Outcome : Micro Economic (B.A. I)

1) Aware about fundamental concept of economics
2) Understand economic approach.
3) Know role of market in real life.

4) Understand the theory of oligopoly & duopoly.

Course Outcome : Economic of Maharashtra (B.A. II)
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1) Understand nature of Maharashtra economy
2) Understand population and economic development
3) Understand infrastructure and economic development

4) Understand role of agriculture in Maharashtra economy

~

Course Outcome: Macro Economic (B.A. III)
1) Understand macro-economic analysis
2) Understand National income
3) Understand classical & Keynesian theories of output and unemployment

4) Understand consumption & investment function.

Programme : Bachelor of Arts
Subject: History
Programme Specific Outcomes:

1) To know the National and International history.

2) Preserve Indian culture by creating awareness about age old Indian culture.
‘.

3) Promote student to preserve and protect ancient and medieval historical structure and monument.

4) Prepare student for various competitive examinations to help the nation building by developing

among student

Course Outcome : History of India from Earliest time 1525 (B.A. |)

1) Student Know Various Sources to study of ancient India and Harappa civilization.
2) Understand the Philosophy of Jainism and Buddhism.
3) Comprehended the history of vaidic period.

4) Know Mouryan Empire and socio-economic religious situation under the Mourya.

Arts College Ma ’ Page 3
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5) U;\derstand the Gupt period and feudal system of Indian society.
6) Understand the history of Satvahan, Sungs, kushan and huns.

7) Understand of the foundation of Delhi Saltanat.

8) Understand the Bahamani Kingdom.

9) Know the system of trade and commerce.

Course Outcome: History of India from 1526 to 1947 (B.A. II)

1) Understand the political situation of India of the Eve of Baber's Invasion And Administrative setup of
Mughal’s

"N ™ 2) Know the system of Trade and Commerce during the period of Mughals.
3) Understand the modern Indian history. 4) Know the various phases of national Movement.
5) Understand the details of Freedom Movement under the mahatma Gandhi leadership.

6) Understand the.revolutionary process of constitutional development.

Course Outcome: History of Modern Europe from 1780 to 1965
(B.A. III)

1) Learn about the causes and aftermaths of the French revolution.

2) Understand the rise of Napoleon and how Meternic dominated the European politics.

~ 3) Evaluate the Russian Revolution.
|

4) Describe the policy of Mussolini and Hitler & his policies.
5) Understand the United Nations Organization.

6) Understand the Military Alliances NATO, CEATO and CENTO.

Programme : Bachelor of Arts

Subject: Political Science

Programme Specific Outcomes:

Page 4
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1) Participate as a civically engage member of society

2) Analyses political and policy problems and formulate policy options. 3) Discuss the major theories and
concepts of political science. 4) Demonstrate critical thinking including the ability to form and argument,
debate and material evidence about e-issues of public policy and politics. 5) To know about International
issues. 6) To understand and square to leadership skill

Course Outcome: Indian Government and Politics (B.A. I)

1) Student know about Indian constitution. 2) Student know about directive principals and
fundamental rights & duties. 3) Student analyses political system and judiciary process. 4) To

understand electoral reforms & process. 5) To aware about local self-government and women
participation Panchayati Raj.

=5 Course Outcome: Constitution and International Relation
(B.A. II)

1) Student know about United Kingdom constitution. 2) Student know about Parliamentary
system of UK 3) To understand regional organization(SAARC) 4) Student know about
constitution of China. 5) Student know about Indo-China major issues.

Course Outcome : Political Theory (B.A. III)
1) Student know about leadership skill. 2) Student know about reservation Policy. 3)
Student know about the Problem of Terrorism. 4) Student know about Aristotle & M.K.

Gandhi 5) To understand Democracy system by Abraham Lincon & B. R. Ambedkar,
Programme :

Bachelor of Arts
Subject: Compulsory English

Programme outcomes:

1) To improve soft skills and linguist skills. 2) To make a progressive and successful career
in various spheres of life. 3) To develop interdisciplinary approach among the student. 4)
To communicate with the world in a better and meaningful way.

Programme Specific Outcomes:
1) Basic knowledge of English as a foreign language 2) Basic knowledge of English
grammar. 3) Communication skill in English. 4) To develop the students command
on written and spoken English. 5) An ability to write resume, letter of application,

emails, formal and informal letters in English. 6) Prepare the students to face
personal interview,

Page 5
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Course Outcome:

1) After the completion of the course the student will be able 2) To acquire

1

1

)

—_—

linguistic proficiency and communication skills. 3) To develop reading, writing,
speaking and listening skills in English 4) To write curriculum vitae, fax, email,
letter of application, formal and informal letters in English. 5) To write
newspaper reports, essays on various subjects. 6) To enrich English vocabulary
and enrich comprehension.

Programme : Bachelor of Arts
Course: English Literature

Programme Qutcomes:

To inculcate the cultural values, ethics among the students. 2) To enhance the
ability of writing ornamental and decorative language. 3) To develop
relationship between literature and real life. 4) Emotional development of
human mind. 5) Students can implement various literary Terms and Theories in
real life. g

Programme Specific Qutcomes:

To develop a critical understanding through application of critical theory to the
text. 2) To develop an application of word literature and also to expose them to
world culture. 3) To develop research aptitude. 4) To help them understand the
development of structure of modern English language. 5) To help the students
to tress the origin of the world and draw connection to the other languages and
their contribution in development of the society. 6) To make students master in
their specific subject areas. 7) Tribal can preserve and popularize their language
and culture through English. 8) To develop a personal sense of aesthetics
towards all aspects of life.

Course Outcome:

1 ) At the end of each semester students of literature are expected to acquire
certain level of linguistic, critical and appreciative skills dealing with various
forms and genres of literature. 2) The following list of course outcomes of
English literature is broad and indicative in its nature and scope. 3) The various
ways to read literature. 4) The ways of critical appreciation of different genres.
5) Understanding and appreciation of poetry. 6) Introduction of various literary
Terms. 7) Introduction of various literary Theories. 8) Understanding prose
forms such as essays, short stories, novels, biographies and autobiographies.

Page 6
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Department of Marathi
Programme: B. A.
Subject : Compulsory Marathi
Programme Qutcome:-

| FeTaredta faenarh wm arg 7 Rivge yftve wy B

2. 4T 9 TPl AU Ao T Tl aran Srgesr WY gial.

3. AT Al SiaToaagR, T, W, TOR, 4791 SHGE O 4d.

4. TATSIEERIG MY IUGIGH HRUGTE Hol [dedld 81d 9 safdand Ao gl

YR Wy Fmfor e 39, sy wiferen aemAgE Tewvs aed).
= M 6. fREmaih oo el g st amiie aiftest fafuaa.

7. B g ISR Heft Jerar A9,

wWAga3SH  gHEUId STOEaaaH,

1. Tifew @ yrw fawas seeH &mdr dres.

2. fafdy 918 7y yoR oty e ware 9o ua o134,

3. {191 § Wgpiran uRea gt

4. TS @ Fifgcr T A ge .

5. Tifed Yo R ifdd 3007 Har dd.

6. TITER HNY T 8.

7. B@H, qE, UG, 3o, URem s Hifi® Sueara e g,

TG STEa3HE

1. e IR WWeY S&Td 3d g faemar fGareme aefvay med 2.

2. GHISURS, faRdd @ Amda Sws i faarin Sifes da1 faemain .

3. faemaien die Softar wiey Eara.ofea aifgar! sied 8.

4. fFafeEu, Su1, sfed SaamE! URon Hed. witwrdie efdar srar duar .-
~ . & foefad g,
5. pigaen fafdy yerE 1 mrfed fied. sfaden ffdy sredsm a yaeEn snam
mﬁﬁ.mmmmm.mﬁﬁmamm
o . 5
v Hlavas Fomr s @ Fafu k. Semd steie s 39, gikawd om,
T 1) G ed 19 GANEeT sdr of e g,
7. fafde vearmenm gmed e il Suew A
HAGA3IHE B[ 17
* AEHEY . Sy TeHeTH
TAEd3IH HTIGd3HE,
|. ST, B, AICH, ATATARd, Blead! g1 GiedausREH! 3o g
2. W TR {18 @, e wftsan, o, arey g ot wedfa am
ez fAmfor e 3.

—
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8. TRTHTd TURTIaTe 1, eI, Siepiie, e, sifife shemr e ed.
9. FUmLH AP goa Reau e,

Programme : Bachelor of Arts
Subject : Indian Music
Programme‘_Speciﬁc Outcome:-

. i g
2. fafas = A /A
3. AT 1 1 ST 8, 9o foelul @ BTaTeR a1e G,
4, g g qroTE TR ow fefRo,
5. fafay e veRE It o TEA/AaEE
- 6. NIGHR Y WA eieu)/HY UeH=
Programme Outcome :-
| TSR] e
2. ¥t wol favgs wgg g wfla
3. 9d erfgmTE, Uadl, S, g6y T T @ JOUReeR
4. ST, I FICTAIS! TG
5. 3NYFIP dAFHTE AR g S D
6. FOUAI 2K dTa.
Course Qutcomes :-

. YR Fritardte giuie Freard fawy,
2. TS AR T o sreean Sriiardie exrvgie gaH
4, TftdTen SATE TS THURUl
5. YRt argi 1. 153 fafdy aafa arffazor
6. 3Nefie EifiarR TSR
: 7. &R 9 Wi Sitaardte difiard =M
~ 8. Reoma GiaR R
9. 3nyfie rita FreEn @PH ) Neumardt sugm
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Urdu Literature

Effective from Academic Year 2024- 2025
J'ol.ﬂ;:{,

Programme Outcomes (Pos)
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Programme Specific Outcome (PSos)
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Sant Gadge Baba Amravati University, Amravati

Faculty of Humanities
Subject: Urdu Literature

Department Specific Core (DSC) (Level 4.5)

B. A. Part - | Semester - |

Course Title- Urdu Afsana Nigari Ka Mutala-I

AP R Y|

Faculty Humanities

Programme Programme Three Years Six Semester Bachelor's Degree (B. A.)
Department Specific Core (DSC) | Urdu Literature

Subject Code 672

Level 4.5 Level 4.5

B. A. First Year Semester | 1

Course Code 672201

Course Name Urdu Afsana Nigari Ka Mutala (€54 2Ulia)
Credits 03 03

Teaching Hours 45 Hours (3 Hours /Per week)

Exam Duration 3 Hours

Max Marks Max Marks 100 (Written Exam-60, Internal Assesment-40)

/s JM:.{’J‘}.‘.U'I)MI I}’-l
e LEVW P I r
N J‘JQ&L‘Q/{’-HE—J_-LLU'J‘

Course Objectives (JF0) ase L

Ll § 2L AP
Ensira g L er
L st D 4L

Course Outcomes J* Luﬁ‘? s

G .3\
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Syllabus

No. of Lectures Title With Contents Unit No.
Rkl SO dy
10 acess§ Uit s 71188 U A 82Ul KU1 I
e F§ 201
10 =z ks o EVlsstessael LE iy b py36TEE_ Uil 11

15 Gl Lo |
SuF st P I L Lem vty
P eolar IS A 1L To N1

10 ctbet| IV
oo S AT P S sl P AT S _respfl g
2

Internal Assessment: -
I. Home Assignment on preseribed Syllabus- 20 Marks
2. MCQ (Class Test) on prescribed Syllabus- 20 Marks

UNITE WISE DISTRIBUTION OF MARKS

UNIT I- Prose ~ There shall be TWO Answer type Questions out of Four of 6 marks each 12
UNIT I1- Prose — There shall be TWO Answer type Questions out of Four of 6 marks each 12
UNIT [1I- Prose — First Two short Stories Passages for explanation 4 marks each two out of four passages 08

3,4, & 5 Threce short Stories Passages for explanation 4 marks cach two out of four passages 08

UNIT 1V- Life and work of Short Story Write (Long Answer Type) TWO out of FIVE 20

Books Prescribed: -

Text Book: Guldusta-E-Sukhan (Part First) Published By Asma Publications “Soyba Villa™ Beside Deshmukh
Hospital, Millat Colony, Khmgaon Dist. Buldana (M.S.)

Reference Books:

1. Numainda Mkhtsar Afsane (Prose) Edited by Taher Farooqui (Educational Book House Alighar)
APTREE
2, Urdu Afsane Ka Irtign By Mohammad Hamid Publisher : M. Hamid Nizami Press Lucknow
AL E BN DA
3. Urdu Afsana ; Fikri-O-Fanni Mabahis By Azimushshaan Siddiqui Educational Publishing House, Delhi
J’_'r'c't‘«",{‘-..‘—'kjr.)'/;.".iln.l

) G S Younds

& ;_? 3\> Pl’m;;
o \g ol g Kala Mahavidyalaya,
\,,’1 231 9 Malkapur, Akola (W)
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Sant Gadge Baba Amravati University, Amravati
Faculty of Humanities
Subject: Urdu Literature
Department Specific Core (DSC) (Level 4.5)
B. A. Part - | Semester - 11
Course Title- Asnaf -E- Adab Urdu Ka Taaruf-I1

NEY/E SPY NS

Faculty Humanities
Programme Programme Three Years Six Semester Bachelor's Degree (B. A.)
Department Specific Core (DSC) | Urdu Literature
Subject Code 672
Level 4.5 Level 4.5
B. A. First Year Semester I1 11
Course Code 672202
Course Name Asnaf E Adab Urdu Ka Taaruf (GAT84c 1 Stel)
Credits 03 03
Teaching Hours 45 Hours (3 Hours /Per week)
Exam Duration 3 Hours
Max Marks Max Marks 100 (Written Exam-60, Internal Assesment-40)
VST YY) Course Objectives (JF0) Ly
A e gt UF It
S e S P28 E iy
-.f_mﬁ;.,,ﬂ_lblwrp“-l Course Outcomes S ly= ¥/
Ensine e gt S
E e Sl 2 ESiar

Qs ?Mg
Principal; =

Kala Mahavidyalaya,
Maltkapur, Akota (H)
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Syllabus

No. of Lectures Title With Contents Unit No.
R sEe bl I e
10 Ghatfoidtn| 1
13 BT Eneter® St ez FSgen | 1T
el lﬁ'n(tﬂ/ﬂfu" )08 '/-(Ju‘fw% /)Jl{.)a
10 e F I
Siats 22
12 Y ) B Y
(RSP VATV - tes
(ArbPIFEaF Loksz
aLw‘::;L?:JéJU.‘-J «:u;.:.c_;:d;gfﬁﬂ,?'
Internal Assessment: -
1. Home Assignment on prescribed Syllabus- 20 Marks
2. MCQ (Class Test) on prescribed Syllabus- 20 Marks
UNITE WISE DISTRIBUTION OF MARKS
UNIT I- Prose — There shall be TWO Answer type Questions out of Four of 6 marks cach 12
UNIT II- Prose — There shall be TWO Answer type Questions out of Four of 6 marks cach 12

UNIT I11- Prose — First Two short Stories Passages for explanation 4 marks each two out of four passages 08

3,4, & 5 Three short Stories Passages for explanation 4 marks each two out of four passages 08

UNIT IV- Life and work of Short Story Write (Long Answer Type) TWO out of FIVE

Books Prescribed: -

Text Book: Guldasta-E-Sukhan (Part First) Published By Asma Publications “Soyba Villa" Beside Deshmukh
Hospital, Millat Colony, Khmgaon Dist. Buldana (M.S.)

Reference Books:

1. Numainda Mkhtsar Afsane (Prose) Edited by Taher Farooqui (Educational Book House Alighar)

(]

JI.G,&..LU

Adbi Sipare (Poetry) Hissa Nazam, by Khalilul Rab Agra,

| ,Jf w1

._J-u‘io-(,}' ) A

3. Bagh-O-Bahar by Mir Amman Dehlvi by Publisher : Anjuman Taraqqi Urdu (Hind), Dethi
Sz denly
4. Dastan Se Afsane Tok By Waqar Azeem Publisher : Educational Book House, Aligach

(.5’49 1efl U g

Q.9 Yonde

principal,

Kala Mahavidyalaya,

Malkapur, Akola (V)
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Sant Gadge Baba Amravati University, Amravati
Faculty: Humanities
Teaching learning scheme for the Degree of Bachelor of Arts

(Three Years: Six Semesters Bachelor’s Degree Programme)

659 - Sanskrit Langauge

JEAEAT - ( Preamble )
el € feardies @ sicia Sia S G AT R, FERSEIEE, SR ST g
AN T 28R wepe st R SwE e, Fe A wEy ke e
AT TR W T S Ted Seeel e qEdl e R 36 @1 am
~ TTETN & AT 1 TEH S 3T STeial 9 .
IATAFAT S
( Program Educational Objects )
?) TEHd MY 9TAa: ST9EA F6A 1 MRS STaE o F2),
R) HEFA 4 3o W, S T, TR S, T H1e, T i, A g s
3) HEp I s i, Moo i et fvd woqa S 3 gea qar wheed, 3w
) T &1 T TS {191 TG QA FB S (=Tl =R ST weed Rt e i
TUFIHA AT, BUHIGIA [T TR TET=AT ARG AGRA F0] 9 SPATTm OF
) HEFd AT AU IRV 3T, ST &wial, Ao dava, e Qusiar g aR=a e
Za 1 Hed SUAT 9@ F0] A1 SAEFEAN IRE S,

G.8.Youd,
Principal,
Kala Mahavidyalaya,
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apaTEe gROmTH

( Program Outcomes )
?) T ST AR A1 Fa 456,
R) T WIS ARG A1 2T BIE FAl 5,
3) T2 UISTiies i IAIE Al A5,
) T GIET IR F6 GIE Tl FAl $He,
%) FIEA A SHAFFAT TG T S 2.
§) WA SATE (IKS) SMaraasi=41 Sl SR SR gl i S s aie.
') HHI T o5 ( GOEC) SnarasfAi=1 Asmlde Sav B 2edie faraian seies s

G (Sjﬁ'ﬁi&
Principal,
Kala Mahavidyalaya,
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Sant Gadge Baba Amravati University, Amravati
New Education Policy-2020
Syllabus for Academic Year-2024-25
Faculty of Humanities
Three Years- Six Semesters Bachelor's Degree Programme
T IATH HIS
Programme — B A (Sanskrit)
Syllabus- B A Part | —Sem | and Sem Il — Level 4.5
Department Specific Core DSC — Sanskrit language
Subject code — 659

ITEFTEYTAHT 1 — TIIAI T (FEPHTAIII 37797 1)

e HRafaEH

Programme Three years six semester Bachelor’s Degree Programme
) I\;z:)tzi:::wm Specific Core ( m?;:d bm(MﬂJOT R

DSC)/ Major and Minor/ 493

fawa d@ar 659

I /Level 4.5

A I

Course code 659201

AR Name of TEYAGRAE: (HEFaEEE R 1)

Course

9% Credits 3

SPAMA a1/ Teaching 45 d™
™) Period

gdien FemEd / Exam 3@ /3 Hr.

Duration

w791/ Total Marks | 100 791 ( @i Tl& 6O 7791 + ¥t HemTe 40 o)

G S ?O«.«\_)\ég
Principal,
Kala Mahavidyalaya,
Malkapur, Akola (MH)




20| Page

Syllabus- B A Part | = Sem |

Department Specific Core DSC— Sanskrit language

Subject code — 659201

AT 1 — IRITAU R (FEFerareT AT 1)

Course Objectives 1) Pt Hepaidie A AR e 2,
nF@AYEEA 3R 2) foame st dega At AR FE 3.
3) WWWWWW%M
4) Frenodie e T R s RrRT G e
Course Outcome 1 mmﬁmwmqﬁqqiﬁa
-~ 4. Frava s we v st R o g,
qEATETT FEFAEH M 1 - QRS SR, 769
Unit Content Workload
Allotted
TEF-1 — | AT 8 Hr
TH2 - | TRETAH, 8 Hr
T 3. | T I FedA 8 Hr
T 4~ | A 7Hr
qH5 | FaHEH 7 Hr
TEHG | FEIHETA: AR 7 Hr
N THT 45 T
) | e adien 60
ferTolt | sieeid HeaHrA 40
T 100
Exam Duration 3d™
A @Y
T O d 1A @€ 214 Qe O e 94, 157
3) T TR A Tl 9 G G O e 94, 15 7@
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Sant Gadge Baba University Amravati
Syllabus Preseribed under Choice based Credit System 2022-23
Faculty: Humanity
Programme: UG (B.A. Home Economics)

Part A
PSOs

After suceessfully completion of UG conirse in Home Econamics student will be able to -
o Describe the home management process and apply it in practice for planning and execuling inside
andoutside the home
+  Play model rale as a home maker, home manager, home Seientist, counselor as well as play a
differentrole in different kinds.
«  Build Confidence to create her own business and adjust in it better way.
o Derive certain changes in behavior and attitudes that require for effective communication and as a

Entreprencur

Employalility potential of the program

Home-Economics education is an education for life. Home-Economics subject is an applied

. subject in which all areas of courses is utilized in day-to-day individual life as well as community

services, This area has vast potentials that develop learning ities. Home-FEc ics is an

evolving practical discipline with a lot of employment potential in both academic and commereial sector.

Home- Economics covers areas of specialization such as Food and Nutrition, Communication and

Extension, Resource Management, [tuman Development, Fabric and Apparel science, Home-

bi of art and science not only confined to food and nutrition but also

Housckeeping, Textiles, Dietetics, Family Relati C ity living, C Ec ics, Child

Development and Hygiene. To begin with a career in this field, Students must ional mind

along with realistic approach and an objective attitude. | ing i with respect to health,

dict and way of life has increased the number of candidates taking up homeeconomics as their career
source.

Ec icS 15 1 ¢

With regards to Academic, students can also find jobs in gover I and private
schools and colleges. Students continues their further master degree and Ph.D. in the field of Home-
Economics and take up NET examination in Home-Ec ics. Home-E ics students have a lot
of opportunities of employment in private companies, NGOs, and entreprencurship development. Home-
i | can run ¢ d care units like Daycare Centers, Créches, Nursery school aftec-

school centers and Health Centers Health centers can provide special advice for the dietary needs of

people suffering from different diseases. These centers will not only be a service tothe community but

would help them create employment for themselves and others. Students with BA degree can disseminate

important information related to health conscious and community health. Being a part of television
. programmes or writing a cook boek arc great options.

hildt
Ec or
2

In India, Home-Economics is in its emerging stage of development, so Home-Economics
praduates have ample employment opportunities in private sector (cooking, fashion designer,
housckeeping, dietitians), (social welfare officer, food analysts, fashion designer), government sector
(scientists, professors, research assistant) and self-employment sector (boutique, cloths designing
coaching Centre, hobby Centre, child care, catering and health care), Thus, Home-Economics is an
emerging academic discipline which has ample opportunities of technologies for conservation and is a
unique discipline with a blend of science and art, And a very useful application of these knowledge by
lcaming ity is play favorable role in family life cycle effectively and try to make responsible

citizen doing extension activities and community services.
G.3 fonds
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Part-lb
Sylatos presecibied for 202223 for UG program
Program- BA
Conrse/ Subject: HOME ECONOMICS

Scemester-1
Code of the Course/ Subjeet Title of the Course/ Subjeet Total number of Periods
" Family Resouree Management 75 periods
aud Interior Decoration

Objectives: This course will enable the students-

*  Torecognize the basic cancepts Jiome economics.
¢ Todesign a plan of home-work using management process,

*  Toclassify the resources and decisions and use it effectively.

*  Toenhance the chances of reaching the desired goals through wise decisions and effective use of resources

. ¢ Toapply the course knowledge in day-to-day life.

COs

After y letion of course

should be able to-

*  Formulate s plan of activities/prog ging and saving resources,

= Evaluate the planned activities and will be able 1o build belter plan in coming program,
*  Clossily the decisions to its hierarchy for achicving a goal in future,

*  Make family budget with list of items,

*  Make greeting cards and sample design using colour schenes

*  Quote and Name 1o each lower arrangemen|

Unit Content
(12 periods)
Unit 1 1.1 Introduction and History of Home Economics,
1.2 Definition, Meaning and Scope of Home Economics
fatroduction 1.3 Branches of Home E ics: i) Home Manag, ii) Food & Nutrition
of Home iti) Textile & Clothing iv) Human Development,
‘ Economics v) L ion & Education vi) Cons E
vii) Marriage and Family relationship
1.4 Application of Home E fes Subject’s knowledge for employ and self-
employment.

Unit (12 periody)
Home 2.1 Definition, Meaning and ting of Home
Management | 2.2 Process of Home management: Planning, Contcolting and Evaluation
and Family | 2.3 Types of fumily resources,
resonrees 2.4 Qualities of Home nunager: i) Imelligence i) Imagimation power. Qi) Skills

W) Positiveness v) Encouraging and suppoItive,

Vi) honest vil) Role model

G. & Yoowmayo

Kata Mabavidyalaya,
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(12 periods)

Untsilg 3.1 Definition and Meaning Decision Making
Decision 3.2 Steps of Decision Making process
Making 3.3 Types Decision Making

3.4 Family budget: Meaning and Components for making budget

(Housing, Houschold expenses, Transponation, Insurance, Medical and

Health, Education Saving. ete.)

(12 Periods)

thky 4.1 Classification of Colour; i) Primary ii) Sccondary iii) [ntermediate iv) Tertiary
Colour & ) Quaternary vi) Colour wheel
Colour 4.2 Colour Sch : Relative and Ci ing
Schemes 4.3 Definntions and Importance/values of Flower Arrangement

4.4 Types of flower arrang : 1) Jay ) Traditional fii) Dry iv) Mass
Unit \ Ehmetiod

5.1. Event Management; Concept and scope in modern era
Event 5.2, Event Management new teend of cmploymcr.\r and self-employment
Management | 3-3. Types of events: houscholds and Commercial

5.4. Develoy of event nxvg syseny

a Fund ak Building team, Adver . Marketi
b) Conerete: Events Booking Budget Amwgemaent of Event. Monitoring, Reconds, Payiment
mode, Services, Decoration, Hospitality, etc,

SEM (Module) Event Management Total 15

periods

Objectives: -

B -

To Acquire the basic pt of event

To design o event plan for carrying out easily and skillfully.

To enable event delivery and evaluation

To develop skills Event /planning is a source of employment and self-employment

COs

After successfully completion of module course students should be able to -

Design Deaft af event plan and follow the timeline
Do job work in event planning industry os well as play a role of Event manager ofter well-practiced

.
o Identify best practice in the development and delivery for successful event.
o Enhance the seope for bringing understandines into event planning practices
Activities 1. Attendd the Planned Event ond summarize the observed system. 4 Periods
(Group acuvityj-
(Skill acquired through Participalive leatning)
2. Visitto prearranged event venues (Group activity)- Report 3 Periods
{Expeniental learning)
3. Visitto ananged event verues (Group activity)- Report 3 Penods
(Experiential learning)
4. Plan Event and submit the report (Group activity) Soft Copy 3 Penods
(Application of Knowledge)
5. List the all required sub-events for Budgeting. 2 Periods
(Critical thinking)
IAssessment-
1, Attend the Planned Event 5 marks
2, Visitto preammanged event S usuks
3 Visit to wranged event Plan Event and submil the report 3 marks
4 Listed the all required sub-events for Budgeting S marks
Total: 20 Mark

9.8,
Principal,
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Part-i}

Syllabus prescribed for 2022-23 for UG program
Program- BA
(Laboratory/Practical/practicunvhands- on/Activity)
Course/ Subject: HOME ECONOMICS

Semester-1
Code of the Course/ Subject Title of the Course/ Subjeet Total number of Perinds
13 Family Resouree Manugement (2 periods/Week)
and Interior Decoration

COs-

After successfully completion of practical course student will be able to-

o Draw a design for colour schemes.

o Apply the practical knowledge of colour schemes for rangoli and flower arrangement,
« Do and demonstrate types of lower arrangements.

*  Take order of flower decoration,

List of practical

Sr.No Practical course/ activities (2 periods/week /bateh)
1 Colour scheme
2 Colour wheel drwing
3 Preparation of preeting card
4 Introduction to Types of Mowers
5 Introduction of | required for flower armangement
6. D tration of Flower arrung
. Flower decoration
8 Visit to Flower shops
9 Visit to Flower Exhibition
10 Demonstration of rangoli schemes
1 Record book / practical book preparation including samph
12 Ideal practical prior to Univ:ujly practical.
Distribution of Practical Marks Total Marks-20
Practical work Marks Evaluation Total Marks
Mode
Colour scheme /Flower arrangement (Any One) 07 External 10
Viva-Voce 03
Class work report 06 Internal 10
Record Book 04

Course material/ learning resources

Reference Books:

1.Gross & Crandall," Management for Modem Familics,” Appleton century crafls, New York,

2. P Nickell & Dorsey. J.M.." Management in Family Living", Wiley Eastern Ltd. New Delhi.

3. Bhargara Belo,” Family Res e Manag & Interior D fon." University Book House Private
Ltd, Jaipur.

4, Rutt, Anna Hong," Home Fumishing," Wiley Eastern Private Ltd, New Delhi.

5. Goldsmith,*Art in Everyday life.” McMillan, New York.

6. Deshpande R.S,." Madern Ideal Houses for Indian,” United Book Comporation, Pune.
7. Kale S. AL &N:_’Exm}.hlnnngunwn‘ Gaurav book, Pub, Kanpur,

Kala M,
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Text Book
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Links

1. htrps::’/\\‘\\'\v.oxfhrdﬂggnc.\!udy.wm“cuprsc&’onlinc-mmmgcmcn;-guur.sv:&'munngcmgm-

course-free

2. hups:/onlinecourses.swayam?2.

3.

4, ups:/Awww classcentral.com/course/swayam-family-resource-nanageme t-and-housing-
14049

You tube links

1. hups/fwww.yontbe.com/wateh?v=1 FOgMI371E
2 hl!ps://www.youmbe.com/wmch'.’w\VunBSIHWbA
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Part-I}
Syltabus prescrived for 2022-23 for UG program
Program- 1A
Course/ Subject: HOME ECONOMICS

Semester-11
Code of the Course/ Subject Title of the Course/ Subject Total number of Periods
Family Resource Management 75 periads
and Interior Decoration

Objeetives: -

*  Torealize the basic concepts of housing

*  Todesign a plan of different ar in home De;

*  Tomodify the home simply using this course knowledge.

. *  Tademonstrate the principles of housing

*  Todevelop aesthetic sense of students

COs

After successfully completion of course student can-

*  Formulate a plan of arrangements to modify home decoration.

*  Classily and arrange the items using principles of housing,

*  Design plan of work/ activities by ncquiring knowledge of Work Simplification

*  Make carrier in the field InteriorDecoration and designing,

o Apply and guide ergonomies’ technique for comfort physique,

Unit

Content

~ Unit 1

Housing

(12 Periods)

1.1Concept and importance of housing

1.2Sclection of site for house building: i) Soil Condition ii) Cost fuctor iii) Location iv)
Health nspect v) legal uspeet vi) Services

1.3Pri ing: i) Orientation ii) Spaci iii) Light and
Ventilation iv) Grouping v) Privacy vi) Circulation vii) Cleanliness

of House pl

1.4 Need of water conservation and disposal of household waste.

Unit 11

Woark
Simplification

(12 Periods)

2.1 Definition of Work Simplification
2.2 Importance of Work Simplification
2.3 Classes of Work Simplification

2.4 Informal Techniques of Work Simplificution

Unit 111

Furniture

(12 Periods)

3.1 Types of Fumiture,

3.2 Fuctors affecting sclection of fumiture
3.3 Curtiin and Galelia

3.4 Modular Kitchen

4 8.¥,
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Unit 1V (12 Periods)

Tnterlor 4.1 Definition and Scope af Interior Decoration
Decorntion

4.2 Interior Decoration: Concept and Carriers
4.3 Basic features (5°S) of Interor Decoration-

1) Sumplicity ii) Serenity i) Spaciousness tv) Suitability v) Sympathy
4.4 Prineiples of Interior decoration

1) Batance harmony 1) Rhythm. iit) Emphasis. iv) Contrast. v) Proportion

Unir V' (12 Periods)

Opportunitics of 5.1 Employment Opportunitics in home economics.

Employment i " o

and Self- 5.2 Seli-Employ Opy in home

Employment 5.3 Guiding Principles of Self-Employment
5.4 Role of “Jilha Udhyvog Kendm™ and MAVIM (Mahtia Arthik Vikas Mahamandal) in
women émpowenment,

SEM (Module) Interior Decoration 2 15 periods

Objectives: This Module will enable the students-

*  Todescnbe the basic pt of Interior Dy i
*  Todesign art draft skillfully,
*  To inspire the students to choose their carrier in this field
*  Toapply the knowledge in their carier advancement
COs
After successfully completion of module course student should be able to-
*  Design o Draft plan of interior decoration on gain knowledge.
*  Machall the arrangements in order to relation in home space and area.
o [Enhanced their Skills in this field for carrier advancement.
®  Open hisher self- enterprise all industry. applying the respective course knowledge.
Activities 1. Lecture<hiseussion on - Skills and qualities of Interior Decorator and Designer I Penods
(Interactive)
2. Presentation of Interior Decorntion: Photos and PPTS 3 Penods

3. Practical work; Visit to modular Kitchen (Group activity) and submission of report 3 Periods

4. Play internet videos 3 Periods
5. Visit to well orgamized nm} interior decor hame. (Group activity) 2 Periods
6. Furniture armang tand Rangoli Art- on Paper plan Drawing Ant 3 Periods

(Individual activity)

Assessment-

L. Auend the Planned Evemt S marks
2. Visitto preranged event S marks
3. Visitto amanged vvent Plan Event and submit the teport Smarks
4, Listed the all required sub-events for Budgeling S marks

(Tutal20)

G .5 ¥

pai,
Kala MahavidyalayRge 7 of 10
Malkapur, Akola (MH)




29| Page

Part-B3
Syllabus prescribed for 2022-23 for UG program
Program- BA
(Laboratory/Practicalprocticunvhands- on/Activity)
Course/ Subject: HOME ECONOMICS

Semester-11
Code of the Course/ Subject Title of the Course/ Subj Total number of Periods
13 Family Resource Management (2 periods/Week)
and Interior Decoration

COs-

After successfully completion of practical course student will be able to-

¢ Draw adesign on clothes,

¢ Apply the practical knowledge for making block printing sample

*  Create carpet designs applying motifs

*  Decorate their awn home by applying the practical course knowledge.
*  Enterinthis field doing self-enterprise,

List of practical

Sr.No Practical course/ nctivitics (2 periods/week/Batel)

1 Colour scheme

2 Introduction of blocks

3 Introduction of calors for block printing

K D ion of block printing practical

{3 Visit to block printing cottage industry

6 Prepamation of block printing sample

7 Making sample of tablecloth

8 Making sumple of pillow cover

9 Making sample of scarfl using block printing

1o Exhibition of block printing articles

il Demonstration of carpet designs

12 Types of carpets and their motifs

13 Application of principles of arts on paper drawing

14 Practical Exhibition

15 Ideal practical for preparation of University practical

Distribution of Practical Marks Total Marks-20

Practical work Marks Evaluation Mode Total Marks

Sample of Block printing (Any One) 07 External 10
Viva-Voce 03
Class work report 06 Tnternal 10
Record ook 04

._Ql’-f
Principal,
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Course materinl” learning resonrees

Reference Books:

FGross & Crandall" Management for Modern Families,' Appleton century erafis, New York

2. P Nichell & Daorsey. S M. Management in Family Living "Wiley Eastern Ltd. New Delhi,

3. Bhargara Bela,” Family Resource Manag &lnterior Decorntion,” University Baok House Private

Lad, Juipur.

4. Rutt, Anna Hong.” Home Fumishing.” Wiley Eastern Private Ld, New Delhi,

$. Goldsmith, “Art in Everyday life,” MeMillan, New York.

6. Deshpande R.S." Modem Ideal Houses for Indian,” United Book Corporation, Punc.

7. Kale 8. AL 2016 "Evem Management™ Gaurav book. Pub, Kanpur.

Text Book
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Links

5. hups//www oxfordhomestudy.com/courses/online-management-courses/me

course-free

hitps:/onlinecourses swavam2.ac.in‘cec22_mel l/preview

14049

You tube links

1. hupsd/www.youtube.com/watch?v=1 FOgf41371E

2. hups:/iwww.youtube com/wateh?v=WqluBSIHWbA
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art-A

SANT GADGE BAIA AMRAVATI UNIVERSITY, AMRAVATL

Faculty = Interdisciplinary Studies
Program — BA Journalism and Masy Communication (BA. JMC)

ros:

Students of all Undergraduate genernl degree Programe ot the time of graduation will be able to

Critical Thinking: Take informed actions after identifying the assumptions that frame our lhlnking_ and
actions, checking out the degree to which these assumptions are accurate and valid, and looking nt our ideas

and decisions (intell I, o ionnl. and personal) from different perspectives. POZ Effective
Communication; Speak, read, write and listen clearly in person and through clectronic media in English and
in one Indian language, and make i of the world by connecting people, ideas, books, media and
technology, ;

Social Interaction: Elicit views of others, mediate disagreements and help reach conclusions in group
settings,

Effective Citizenship: Ds hetic social and equity | national develog

ond the ability to et with an informed awarcaess of issues and participate in civic life through
voluntecring.
Ethies: Recognize different value systems including your own, und d the moral di ians of your

lecisions, and accept responsibility for them.
Envi and Sustainability: Understand the issues of envi | and bl
development.

Self-dirccted and Life-long Learning: Acquire the ability to engage in independent and lifi-long leaming in
the broadest context socio-technological changes

PROGRAMNME SPECIFIC Objective (PSOs): BA Journalism and Mass Communication (UG)

1)
2)
3)
4)

5)
6)
7

To impart the basie § ledge of Mass i lism and related areas of studies.

To develop the learner into competent and efficient J list in media Industry-ready professionals.

To cmpower learmers by communication, professional and life skills,

To impart Information Communication Technologies (1CTs) skills, including digital and media Literacy
and competencies.

To imbibe the culture of ch, i 8 P ship and i
To inculeate professional ethics, values of Indian and global culture.
To prepare graduates who will thrive to pursue life-long learning to fulfill their goals

PROGRAMMIE SPECIFIC OUTCOMES (PSOs): (UG Course)
Afier completing this undergraduate progranune, a leamer:

2)
J)

Shall acquire plete | ledge of Mass ication & J lism and refated study area.
Shall acquire the knowledge related to media ond its impact,

Shall be competent enough to undertake pr ional job as per d ds and requi

of Print Media, Corporate sector, Government and Electronic Media Industry.

Shall emp I Ives by ion, professional and life skills.

Shall be able to enhance the ability of leadership,

Shall become sacially responsible cltizen with global vision

Shall be equipped with ICTs competencies including digital literacy.

Shall b ethically ¢ d media professionals and entrepx s adhering to
the human values, the Indian culture and the Global culture,

Shall have an understunding of acquiring knowledge throughout life,

10) Shall acquire the understanding of importance of cooperation and teamwork.

Employability Potential of the Progrnmmc -

Journalism & Mass C ion gives training to the stud in both technical skills and critical

analysis of the media speetrum. The course includes the study of mass media such as NeWSpapers, magazines,
cinema films, radio, television efe. in order to convey information to the audience.
The course is comprised of the cancept of news, the role of journatism in society, history of journalism, skills in
idenyifying news and also covers political and social issues of particular soctety,

Needless to say, journolism has emerged as an extremely popular carcer option .And the common route to enter
this field is often through a degree of journalism and mass communication (J&MC). This qualification not just
chhances your chances of getting a ticket to the newsroom but can also be useful for other fields such as

marketing, education entertai and Public Relati

*  What Does This Degree equips you with?

The degree will, first of all, develop your communication skills,

1o will help you leam the nuances of reporting, reseirching and investigating and writing good copy,

It will also provide you with teclmical skills like Liyout designing, web d igning, photography, radio programming
and production, video production, packaging and editing and the likes,

For those wha have dreams of being an anchior an televisian or a jockey on radio, this course may be the perfect
optian, It will help you overcome shyness and develop your oratorical and communication skills,

Industry connects through internships and shorl-term taining i a mandatory I of the course, will
help in honing your skills and tmake you industry-ready.

11 also trains you (0 work under pressure and have a flexible and creative approach towards work.

The course also teaches you the importance of teamwork

A2 fand,
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*  Advantage of Studying Journalism and Mass (,‘nmmunlcnﬂm{ . '
While studying this course, there are certain skills that you will gain. These skills will help you suceeed in
the field and tread on the path of a successiul carcer,

* Here are the top skills that you will gain:

Good writing skills

Communication skills and a knack for storytelling
Creativity and Thinking Out of the Box

Research ability and Critical Analysis

Flexible approach 1o work

Inter-personal and Networking skills
Commitment 1o work against deadlines

Y

What You Can do With a BAJIMC Degree:- :
Students passing out from the BAJMC course have opportunities galore not just in the news media
industry but in various other sectors as well. These opportunities may typically found in such organizations/fields as

L. Newspapers and magozines—both print and online (for jobs like editing, reporting, photography,
content creation, web designing, graphic designing etc)

2, Radio AM and FM stations (for jockeying, production and programming)
3. TV ¢h 1 porting, editing, production, progr ing, guest relati persons,
software and graphics etc.)
Digital media companies for Cantent creation—in all formats
Advertising agencics
Carporate PR (in their C ications and Marketing C ications and Marketing divisions)
Government Media Departments
. PR agencies
. Event Management Companics

10. Media Research Companies

1. Legal Firms (for their documentation and research work)

12. NGOs (for their ications and d ion roles)

13, Think tanks (as journalists cover politics, economy, foreign affairs, and many a time they get hired

by such organizations for their in-depth knowledge in these fields)

4, Lecturers/Professors of Media Studies

1S, Media advisers to Government</Political partics

16, Travel Journalism

17, Freelance opportunities

As one can see, there is a huge diversity in the bougquet of opportunities that is available for a J& MC

student. That is the reason why there is a growing demand for this course. Many government-owned and private
Universities are offering it both at the degree and post-graduate levels

crNaMma

*  Job opportunities for BA JMC Undergraduate course -

There are numerous job opportunities available for Journalism and Mass communication students, the type
of job opportunities can get is often dependent on their i skills and competencies and work experience
of the students. Students majoring in mass communications can expect 1o receive heoretical knowledge and
practical communication skills that are critical in the workplace. Courses included in a mass Communications
degree program may cover topics such as journalism, business writing, media omlets and oral and visual

icati Stud with o muss ¢ ications degree cun seck o wide tange of career opportunities, such
as public relations, professional writing and marketing. Mass ication refers to passing on 2€s 1O many
people through different media like radio and TV. So a graduate in mass communication will have studied the

» different ways of communicating to the public. Therefore the candidate can work comfortably as a journalist, or
" work in public relations Fortunately in India there is freedom of communication which makes the work of
Journalists easy.

»  Following are the various job profiles offered to graduates in Journalism and miss communication:
= Journalist
* Rescarcher in Media
» Communication Expert
* TV Correspondent
* Producer
* Radio Jockey/ RJ
* Screenwriter
* Manager in media houses
* Sound Mixer and Sound Records
* Special Correspondent
* Video Juckey
* Social media activist
« Editor
* Event manager
* Public Refotions Officer,
* Social Medin handler
* Phota journalist, photo editor

G- <. @\M&,
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Part 8

Syllabus preseribed for 2022 - 2023 UG I'rogramme.
Programme = AL Journalism nnd Mass Communication

Semester =1

COs:

Code of the Course/Subject Title of the Course/Subject (Total Number of Periods)
LINMC -1 Intrortuction to 80
C feation ~ 1

After completion of the course students would be able to -

I. ue ethically, responsibly and effectively as local, national, international and global citizens and
leaders.
2. Communicate competently in groups and organizations.
3. Monitor and model interpersonal communicative competence.
4. Possess skills to effectively deliver formal and informal oral presentations to a variety of audiences in
multiple conteats.
5. Construct effective written messages in various formats and styles to a variety of nudiences.
Units Content
1 Unit-1 Introduction to C ication. Concept and definition of C ication. The
¥ ss of C ication. El und functions of C icati
| (16 Periods)
Unit-11 Human C: i E iality of C ication in Social Groups.
C ion and Sucialization. C ication and Culture.
(16 Periods) |
Unit - 111 Intrapersonul Communication. Interpersonal Communication.
Oral, Written and Visual Communication. Verbal and Non-Verbal Communication.
(16 Periods) |
Unit-1v Group C ication, Mass Co ication - Introduction, Concept and
Definition.Elements of Mass Communication.
Differences between Personal, Group and Mass Communication
(16 Periods)
SEM How to present ourselves. Identify social group, Group discussion.
Use of nonverbal symbols. [dentify relation between communication and culture.
(16 Periods) |
SEM Students will be able to -
Outcomes | .Present themselves and discuss in the group with confidence..
2 Identify the impact and importance of ication on culture.,
References:
1. Und ding Mass C ication; (1988); 3rd edition; Houghton Mifllin Co.:De Fleur, Melvin and

Dennis, Everett
2. Mass Communication theory and practice: (1994): Uma Narula
3. Communication theories and maodels : Haran and Andal
4. 11 Effects: 2nd edition: (1997); Routledge: Ed, Barker and Petley;
§. Issues in Mass € ication: Kanishka Publishers: Ed. J. S. Yaday
6. Kumar, K. J. (2000), Mass communication in India.Mumbai: Jaico Publishing House,
7. Dr. BhatkarSudhir, NitaleVinod and Dr. SordeGopi.(2015). PrasarmadliyameaniSamaj
(Marathi),Atharva Publication, Jalgaon
8. Dr. BhatkarSudhir, NitaleVinod and Dr. S hVad: (2011), Madhy o inga
(Marathi),Pritam Publication, Jalgaon

G .8 %
Princigal,
Rida Magavidyaiaya,
Malkapuy, dkota (AH)
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Programme = B.A, Journalism and Mass Communieation

Semester -1

Code of the Course/Subject Title of the Course/Subject (Total Number of Periods)

WMC -2 Communication skills in 80
___Englishi-1
COs:
This course is designed on a preds I icative or int i h to learning of English this
approach is based on the lxhcl' that L-mgungu is not only a body of knowlcdbc to be learnt but a skill to be
acquired.
1. Students would be able to use the language Fluently, Correetly, Confidently and Ily in real si
2. Swdents imbibe and internalize the language,
3, Enhance the level of literary and aesthetic experience of students and to help them respond creatively.
4. Provide the students with an ability to build and enrich their communication skills,
5. Broaden their outlook und sensibility and scquaint them with cultural diversity and divergence in

perspectives,

Units Content
Unit =1 Four skills of 1 Acquisition (Li Speaking, Reading and Writing)

Gramumar and Usages - Nouns, Pronouns, Adjectives, Adverbs, Prepositions,.
Relative Clauses and Articles

(17 Periods)

Unit =11 English in situations (At the Post office, Bank, Railway station, Customer care elc.)

(16 Periods)
Unit =111 Comprehension of unseen passag

(16 Periods) |
Unit =1V Paragrapl writing, Dialogue writing, Note making.

(16 Periods)
SEM Module | - Desenibing language and l:m;,unge skills.

Module 2 - Speaking for better

(15 Periods)

SEM 1. To heighten students awareness of correct usage of English language in writing

outcomes and speaking.
2. To develop students confidence in using English in various communication
situations. both formal and informal.

References:
|. BK. DasndA.David, A Remedial Course in English, Book 2, C.LEF.L,
2, Ray J Murphy, Essential English G . New Dethi, Cambridge University Press, 1992,

3. ABC of common grammatical errors-Nigel D, Turion
4. A Practical English grammar (oxford India 2002)

G;&E"‘L&B

Principal,
Kala Mahavidyalaya,
Malkapur, akola (M)
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Programme < LA, Journalism and Mass Communication

Semester =1

Code of the Course/Subject Title of the Course/Subject (Total Number of Periods)

IMC-13

Communication skills in 80
Marathi/ Hindi -1

COs:

1. The students would be able to communicate fluently and develop all the four skills in communication

namely histening, speaking, reading end writing in Marathi / Hindi ,

2, Differentiate the speaking language in various region of Malurashtra state.
3. Analyze the mistakes in writing
4. Gain confidence in using Marathi/ Hindi language in various ication situations, both formal and
informal
5. Apply the science of language.
6. Write resume and letters in Marathi/ Hindi language,
Units Content
Unit =1 | 3l Seuealt - 3o, TOET 107 3920
(16 Periods)
Unit =1l | i oftader -taelt oy easlioRedan gar, sauRadar
T,
FeRadaY waR, saRadard FRer
(16 P'erinds)
Unit =11 | qomy syrar 3nfor atetsimn - s &eete, ardsns e,
(17 Periods)
Unit -1V m - Q‘[m Hecd, Flpl WHEY dEHAM, Qlaamw
frrmadh, smie et 99 daE, Siey 97 due.
(16 Periods)
SEM LysrEtel @ drefinnddr genatdemar gravarhe amy o,
2.GeAvAAIS dEery aoy,
(15 Periods)
zEM | FERTEEIATS FATOTHTST & ST Jrate O (Qaanediar FAsT gay
utcomes
sl Fravatde AT Ared Fod.
3. Feagdrdd dawey MuvyrAS Rz 2 ang e
References:

v, s Rwa - stasiae, Sz g2 s s
2. e gftaw - . aeeT R

1. FIH AOS EwraREr AuE - HA afF

y. gar 3wrd) T - S dgn sl

y, RO eqrEor ~FHAVERZ T

g, fedy smur Y woaar - =1 EEny Rard

b, TETEAEE A qur A due - ange s

yala
Malkapur, Akola (Mz)' ;
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Programme = B.AL Journalism and Mass Communication

Semester ~1

Code of the Course/Subject Title of the Course/Subject (Total Number of Periods)

COs:

1IMC -4 Fund. Is of Journalism 80
After completion of the course students would be able to -
| Think erincally, creatively, ndependently, carry out jeurnalistic research and take up internship and jobs,
2. Demonstrate the ability to make thoyghtful decision within the fi k of the principles of Journalism.
3. Develop production skills and techniques.
4. Understand the rights and responsibilities of journalists,
S, Write effective contents for news media outlets and build network.
Units Content
Unit-1 Definition of Journatism: Nature, Scope, Functions, Role of Press in Democracy,
Principles of
Joumalism,
(16 Periods) |
Unit=11 Kinds of Journalism- Newspapers, Periodicals and Specialized Magazines. New
Jouraahsm,
Develog J lism, Ce ity Journalism.

- (16 Periods) |
Unit =111 Press in Indin: A bricf review of the evolution of Indian Press- with special
reference 1o LA Hickey, Raja Ram Mohaa Roy. James Silk. Buckingham,
M.K.Gandhi, S.Sadanund, and B.G.Hotniman,

(17 Periods) |

Unit =1V Review of Newspaper and Periodical Contents. Photo-Journalism. Uses of Cartoons,
Comie strips.News Agencics. Prolessional Press Or i
{16 Periods)
SEM 1. Companison b papers and periodicals articles, news, editorials,
2.How to use traditional media and new media for social awareness.
(15 Periods)
SEM 1. The students will able to writes News, feature and articles for both media.
Outcomes 2. Able to use traditional media and new medin for socinl awareness in socicty.
References:
1. Mass Media: W.L. Rivers
2. Introduction to Ji lisneFraser Bond
3. Mass © ication and ) lism in India; D.S.Mchw

4. Indian Journalism:Nadig Krishnamurthy

5. Journalism in India:Sarathy R.Partha

6. The Press: M.Chalpathyrao

7. The Theory and Practice of Journalism: B.N. Ahuja

GM
Princiudt,
Rita Madmvidyalays,
Malkapur, skola (M)



37| Page

" Programme = LA, Journatism and Mass Communieation
Semester ~|

Code of the Course/Subject Title of the Course/Subject (Total Number of Periods)

IMC -5 Computer Applications — 1 a0
COs:
After completion of the course students would be able to =
I Apply knowledge of computing fundamentals and domain knowledge.
2. Identity, formulate and solve compl puting prabl hing sul d concl
3. Understand and commit to professional ethics and cyber regulations for professional puting practices,
4. Apply computing, manay prnciples to manage multidisciplinary proj
5. Access societal, environmental, healiby, safety, legal and cultural issues.
Units Content
Unit-1 Introduction to Computers - History and Generations of Computers.
Origin and Growth of Computer,
Use of Computer in Human Life.
(8 Periods)
Unit-11 Types of Computers,
Various Parts and Functioning of Computers.
Computer - Hardware and Software.
(8 Periods)
Unir =111 Inteoduction to Operating Systems.
Memory - Real and Virtual; ROM and RAM.
Werking with Text, Important Commands.
(8 Periods)
Unit -1V MS-Waord, MS-Office - Applications,
MS-Excel.
MS-PowerPoint.
Introduction to PageMaker, Quark Express.
(8 Periods)
SEM 1. Making of workshieet, power point presentation
2. Page making, page setting, designing in Quark express,
(8 Periods)
SEM 1. The students will able 1o create power point | ion on different subjects.
Outcomes | 2. Work as a comy operaloe o can start own business.
References:
I. Learning to Use the Intemet, Emest Ackermann, BPB Publications
2. El of C Scie SatishR i, Rajesh R i, Ashish Publishing Homes.

3. Computing Sysm'n Hardware, M. Wells, Cambridge University.
4. Page Maker, Vishnu Priya Singh, Meenakshi Singh, sian Publishers.
5. Multi Media: An Iniraduction, John Villamil - Casanova, Louis Molina, MacuillanPublishing.

Kala Mahuvidyalaya.

Ma!kanur. Akola (M)
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Programme - A, Jonrnalism and Mass Communication
Semester ~1

Code of the Course/Subject Title of the Course/Subject

(Total Number of Periods)

a0

1IMC -6 Comy Operation = 1

COs:
The students would be able to -
1. Create power paint | ion on different subj
2.Draft various documents by using various commands.
3. Make spread sheet using commands.
4. Familinr with different soltware.

5. Applycomputing , management principles to L

List of practical experiments -

Type a letter w the principal on any college related issue in word formut

Make nexcel shieet on given items,

Make a power point presentation on given subject,

Design a advertisement on Quark express,

P e

Sct a front page of newspaper on PageMaker software.

i Bl

Principal,
Kala Mahavidyalaya,
Malkapur, Akola (MH)
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Programme = AL Jonrnalivm and Mass Communication
Semester =11

Code of the Course/Subject Title of the Course/Subject (Total Number of Periods)

2MC -1 Introduction to 80
Communication =11
COs -
Alter completion of the course students would be able 10 -
. C icate ethically, responsibly and effectively as local, national, international and plobal citizens
and leaders,
2. Acquire the knowledge of human icati iality of ication in  social groups,
communication and socialization .communication and culture.
3. Monitor and model interpersonal communicative competence.
4. Possess skills to effectively deliver formal and informal oral presentations to a variety of audiences in
multiple contexts
3. Construct effective written messages in various formats and styles 10 o variety of audiences.
Units Content
Unit -1 Communication Models: Meaning and Defintion.
Anistotle’s Model,
Laswell's Model.
(16 Periods)
Unit-11 Shannon - Weaver's Model
Osgood's Model, -
Wilbur Schramm's Model.
Importance and Utility of Models.
(16 Periods)
Unit =111 George Gerbner's Model,
Westley and Maclean’s Model,
Newcomb's Model,
(16 Periods)
Unit -1V Communication Chain and Dynamics.
Barriers to Communication,
Communication - Reach and Access.
Theories of C: ication - Introduction, Types
(17 Periods)
SEM L. Application of C ication Theories in present scenario of media, socicty and
politics.
2. Effective use of models and communication techniques.
(15 Periods)
SEM 1. The students will able to criticize the present situation of media, socicty and
oufcomes politics. )
2. The students will able 10 apply models and communication techmiques in their
communication with the others.

References:

1. Iniroduction to Mass C ion - By Emery E. Ault P. ., AgreeW. K. (Dodd, Mead and Co., Inc.
New York)

2. The Process of Cemmunication - By D. K.Berlo (Halt, Rinchart and Winston, New York)

3. The Process and Eftect of Mass Communication - By Schramm W.(University of lllinois Press, Urbana)

4, Mass Mcdia and Natienal Develoy - By Sel W. (StanfordUniversity Press, Stanford)

5. Mass Communication in [ndia - Keval J. Kumar

(. Mass Communication is Critical Analysis - Keval J. Kumar

Principal,
Kala Mlluvidynlaya,
Malkapur, Akola (MH)
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Programnie = LA Journalism and Mass Communication
Semester 11

Code of the Course/Subject Title of the Course/Subject (Total Number of Periods)

MO -2 Communication skills in 80
English - 11

COs:

This course is designed on o predominantly icative or i ive opproach to learning of  English

this approach is based on the belief that language is not only a body of knowledge to be leamnt but — a skill to

Dbe nequired.

I, Students acquire the ability 10 use the language Fluently, Correetly, Confidently and naturally in real
situation.

2. Students imbibe nd internalize the Linguage,
3. Enhance the level of literary and nesthetic experience of students and 1o help them respond creatively,
4. Provide the students with an ability to build and enrich their communication skills,
5. Broaden their outlook and sensibility and acquaint them with cultural diversity and divergence in
perspectives.
Units Content
Unit—1 Presentation skills : Definition, types and ways to improve presentalion skills.,
(16 Periods)
‘ Unit =11 Grammar and Uses
Tense, Passives, Modals, Negatives and Questions,
(16 Periods)
Unit- 111 <Phonetics alphabet, speech mechanism, Organs of speech and word transcription
(16 Periods)
Unit =1V Report Writing (Newspaper report, Official report, Business report) S izing, E-
mail writing, Telephonic communication, Time and stress Management
(17 Periods)
SEM | Preparing o writien transeript of the given Audio Recording/ Presentation on given
topic.
2. Summarizing a given picce of drima in speech/Role play in the given situation,
(15 Periods)
SEM I Students will be able to deal with nerves and think more positively about public
Outcomes speaking,
. 2.8 izing teaches students how to discem the most important ideas in
meaningful way. lmprove student's memory for what is read,
References:
1. B.K. DasndA.David, A Remedial Course in English, Book 2, CLEF.L,
2. Raymond Murphy, E: ial English G New Delhi, Cambridge University Press, 1992,

3. ABC of common grammatical errors-Nigel D. Turton
4. A Practical English grammar (oxford India 2002)

6.8 Veud,

Principal,
Kala Mabavidyalaya,
Malkapur, Akola (MH)



Programme :- B.AL Journalism and Mass Communication
Semester =11

Code of the Course/Subject Title of the Course/Subject (Total Number of Periods)
2MC -3 Communication skills in 80
Marathi / Hindi - 11
COs:
1. The students would be able to communicate fluently and develop all the four skills in communication
namely listening, speaking, reading and writing in Marathi / Hinds .
2. Differenuate the speaking longuuge in various region of Maharashtea state.
3 Analyze the mistakes in whting.
4. Gain confidence in using Marathi/ Hindi language in various ions, both formal and
wnformal
5. Apply the science of language.
6. Write resume and letters in Marathi/ Hindi language,
Units Content
Unit—1 | srnemes - sifvar @ sax ameamsh w9y, e ged
(16 Periods)
Unit—11 | anfe @ amdeat @owor - #99 3eanor @ aad,
AW, Ffecd Fl T FHHOT T
(16 Periods)
Unit -1l | Seqmear - Seqmiiasd 7gurst 5107, SeamiaadiT
AT, FETREARN H9aT, AR G, §aE Sa,
aREdT dm
(17 Periods)
Unit =1V | ey 3nfoy snfver solte - qeawd s, HTaier
(16 Periods)
SEM Ry Fewm Ruw &3 ciwr e wea oo, fREus g awe
RUWIE AT GHI WA TR G SOA @EOSede Hewd ao
(FEmT &3+ smavor FOEer |y,
(15 Periods)
SEM t. faegraer Rty R dum s aww Qi adg aHEge
Outeomes | sy sy Rrame s defe
3. UHIA, AIEh STAH T LTI ANEA O HUIBS
fgmedmds senfavary ae.
References:

vy oftesr - Fasam, o aRgE stai wr
2, smarrEs aftan - =7, TntaT e

3, A TS T dwe - KRt afed

¥. AT T8 zyraReT - = g @l

. RO s - FRavER 13

€, R& s iy wiywer - =, ey farh

b, SioTEE R mur far dwa - A gund

93 o,

Melkapur. Akolz (M) ’
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Programme :- B.A. Journalism and Mass Communication
Semester =11

Code of the Course/Subject Title af the Course/Subject (Total Number of Periods)

2IMC Introduction to Mass 80
Communication
COs:
Students would be able to explore critically the ways in which the world of communications operates in
national and intemational contexis
2. Apply new media techniques in order to understand the processes of production, distribution, marketing
and consumption.
3. Develop their own focused area of interest.
4. Investigate and learn i ronge of working involving activities from creative production and creation to
promotion.
5. Apply knowledge, skills and leadership quality to contribute in different trades and crafts of all forms of
media
Units Content
Unit =1 Nature, Definition and Scope of Mass Communication
Process of Mass Communication
Characteristic Features of Mass Communication
(16 Periods)
Unit—11 Elements of Mass Con\mumcnnm
& of Muss Cy i
Utility of Mass Communication
(16 Periods)
Unit =111 Tools of Mass C cati pay i Radio, TV, Filins, Internet
ete. Role of Mass (.ummumcanon
Traditional! Folk Media
(16 Periods) |
Unit =1V Mass Media and Socicty
Mass Media and Democracy
Mass Media and Culture
Major Theorics of Mass Communication- Authoritarian, Libertarian, Social
Responsibility, Democratic participant and Development Media Theory.
(16 Periods)
SEM 1. Criticize content and presentation of Newspaper and Magazine, Radio program,
TV scnals and News Channel,
21. Criticize content and presentation of Traditional media, Folk media, Films and
content of Social media.
(16 Periods)
SEM 1The students will be able to get complete ideas about the production of Newspaper
Outcomes | and Magazine. Radio progeam, TV serials and News Channel.
2. I'The students will be able to know how traditional and Folk media works in
society and literate about social media,
References:
1. Mass Communication i India, Jaico Books, New Delhi: Keval J Kumar
2. Issues in Mass C ication: The Basic Concepts, Kanishka Publishers,Delhi, 2008 . J.S. Yadiva &
Pradecp Mathur
3. Media and Mass C ication: An | ! KanishkaPublishers, Delhi, 2005: ShymaliBhattacharjee
4. Cnmmumcnl|wﬂnco:m.Oxlghi,MeLhotk.Use—\chchctannndJnmu\Vl‘ kardJr., Long
Publications, 1988
5. Communication models for the study of Mass Communication Denis McQuailandS, Ven Windah,
Longman. Singapore l’ublscnlwns. 1981
6. iesofMassCy MelvinLDefl dSandra)Ball,Longman Publi
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Programme := LA Journalism and Mass Communication
Semester <11

Code of the Course/Subject Title of the Course/Subject (Total Number of Periods)

2IMC -5 Computer Applications - 11 a0

« COs:

I The swdents would be able to design in scalar, vector images and text are created using Adobe

Photoshop, Adobe 111 and Corel Dinw to
ndustry standards

the Intest

logy and designs in an

2. Apply knowledge of computing fundamentals and domain knowledge.

3. Idennly, formulate and solve camplex computing problems reaching sul iated |

4. Understand and commit to professional ethies and eyber regulations for professional comp
practices.

5. Apply puting, mnag principles to ltidisciplinary projects.

6. Access socictal, environmental, healthy, safety, legal and cultural issucs.

Units Content
Unit -1 Page Setup, Formatting Technique
DTP (Desk Top Publishing)
Introduction - Word Processing, CorelDraw, Photoshop,
Hasic Elements of Computer Network
(8 Periods)
Introd; - Intemet as Medium of C;
Unit-11 Brief History of Internet,
Features of Intemet.
Imernet Protocol, Domain Name.
(8 Periods)
Unit-111 Intemet Functions.
World Wide Web.
E-Mailing
Important Interet Sites
(8 Periods) |
Unit-IV | Scarch Engincs on Internct.
Web-Surfing.
Social media sites: Facebook, Linkdint, Instagram, Telegram, Twitter, etc,
Blogging ~ Blogs, Vblogs.
(8 Periods)
SEM I, Page designing, Vlog. Blog Creation and presentation.
2. Editing in Photoshop, designing in CorelDraw.
(8 Periods)
SEM 1. The students will be able to create their own Blog, Vblog.
Outcomes | 2. Will able to work in P hop, CorelDraw and Page making.
References:
| Learning to Use the Internet, Emest Ack BPB Publi
2. El of Computer Science, SatishR i, Rajesh R i, Ashish Publishing Homes,

3. Computing System Hardware, M. Wells, Cambridge University.
4. Page Maker. Vishnu Priya Singh, Meenakshi Singh, sian Publishers.
S, Multi Media: An Introduction, John Villamil — Casanova, Louis Molina, MacuillanPublishing,

G.8-Nomds

Princigal,
KalaM abnvidyalays,
Malkapur, Akola (M)
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Programme t= A Journalism and M
Semester <11

ass Communication

Code of the Course/Subject

Title aof the Course/Subject

(Total Number of Periods)

2INMC -6

Computer Operation - 11

a0

COs:
The students wonld be able to -
1. Design and develop a Lab Jo
2. Work in Phatashop, CorelDr:
3, Create own Dleg and Viblog
4. Familiar with different soflw
5

wrnal.
aw and other software.

are

. Apply computing, mansgement principles to 2 Itidisciplinary projects,
List of practical experiments -
1_| Designing & Develop a lab journal of mini 4 pages using Quark Express
2 | Designing & Develop a lab journal of minimum 4 pages usingPageMaker
3 | Designing & Develop a lab journal of minimum 4 pages using In Design and Other Software.
4 | Creation and presentation of Blog and V blog,
S | Editing In Photoshop

GS?Q}/\&%

—’.""/
Principal,
Kala Mahavidyalaya,
Malkapur, Akola (MH)
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Sant Gadge Baba Amravati University, Amravati

Part A
Faculty:-Inter-Disciplinary Studies
(BACIIELOR OF FASHION DESIGNING)BFD -3 years U.G. programme
Programme Outcomes (PO}
Student will be . e . . o
1. Equipped with the necessary knowledye, technical, creative and managerial skills in [’nshxon.dcmgmng_
2. Communicate effectively through speaking. reading, writing and listening clearly in one Indian language
and thereby express themselves to the world.
3. Able to communicate effectively with the industry hicrarchy.
4. Able 1o undertake responsibility either as an individual or as a team member
5. Understand the historic costumes and textiles for efficient fashion designing.

Programme Specific Outcomes (PSO)

Students will be
1. Make a design collection, prepare prototype garments for the collections and evaluate the design

development process

Maintain their work area, tools & machines

Start their own business

Market their products effectively

Accredited with skills of drawing and usage of various art mediums.

Competent to develop a good design through application of elements of design

Create compositions using various color schemes

Identify a trend (through trend research forecast) and recognize its movement in local markets as affected

by global market.

9. Perform independent researches of small scale and apply them in design project.

10. Apply pattemmaking principles to create design variations and construct garments .

11. Able to explore and bring into practice their ideas through embroidery techniques.

12. Develop and create innovative designs on utility articles with the help of basic and traditional embroidery
stitches.

13. Develop under g ubout ancient and porary costumes of India,

14. Create new designs with basic garments and usc them in making designer costumes,

15. Develop patterns manually and as well as on CAD,

16, Work in fashion industry and as entrepreneur in the field of garment construction and pattern making

PHO L E L

a2

«  Emplovability Potential of the Programme:

Employability :The course will enable the students to develop creative, innovative and determine individuals
having knowledge and awareness of the fashion market requirements, The st off skills ranging from market
rescarch and creativity to sketching and fabric selection enables them to enter into the profession that requires
designers 1o constantly be in tune with market trends. They can opt for jobs requiring sketching fashion ideas,
cutting out and sewing the clothing item, attending fashion shows,using tailoring skills to perfect the fit, drawing
patterns to create garments, selecting fabrics and any special additions for the outfit and reading magazines to keep
up with the latest fashions.

Fashion Designer
There are various job profiles for fushion designers after pursuing bachelor degree in fashion designing. However,
Taking job will depends on interest and skills. Following some of the jobs and profile for fashion designer.

Retail Buyer

4.1. fa wd

Principal, -~
Kala Mahavidyalaya,
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As a retail buyer, students can build up own store nnd sell own products or can get the products from other designers

as well, This field is prenty luerative if done right.
Retail Manager

Getting a job at a bootique, departmental store can be highly satisfactory. A retail manager is accountable for setting
up daily targets for the stafTand ensures that marketing and promotions are functioning in a proper way or not.
He/She also heads the human resources and finance department in smaller enterprises.

Fashion Stylist

This is one of the toughest and the most exciting job profile when we talk about a carcer in this ficld. Being

a Fashion stylist, the job is to select the right pieces from the designers’ collection or wardrobe to pick the best
outfits with respeet 10 clients’ body type, preferences. and tastes. A stylist takes care from makeup, accessories,
hairstyles to the overall look of o person.

Textile Designer

A textile designer designs 2D unique or repetitive patterns for printed fabrics, weave, and knit pattems. These
fabrics may be used in the interiors to make clothes or as soft fumnishing. Textile designers either work as a part of
the team in industrial and non-industrial settings or even work independently. Most of the textile designers use CAD
1o design textures and patterns.

Jewelry and Footwear Designing

Jewelry and footwear is a whole distinet market in the industry that compliments the textile sector. After all, without
the right footwear and the right fashion accessories, even the perfect dress remains incomplete.

Personal Shopper

A personal shopper is an expert who helps brides, celebrities, and even everyday snappy dressers to pluck out the
best dresses from the hangers. But remember! He/She must be a professional so that He/Shecan hammer out the best
deals, best shops, and pick the most suitable designs and brands as per the client’s requirements,

Makeup Artist

A makeup artist takes cares of the skincare, hairstyling, grooming, and anything related to an additional appearance
of the body. However, it's important to note that makeup artists are different from beauticians as they are not limited
to normal beauty treatments. Makeup artists are hired for weddings, pre-wedding photoshoots, bridal makeup,

fashion events, celebrities, and models.

Fashion Model
A model is the one who acts and walk on a ramp to show the new trends in order to promote commercial products in

the market. Some fashion designers wear their own clothes to represent themselves or sometimes they hire models to
promote their work.

Fashion Consultunt

As a fashion consultant, one has o keep close eye on latest trends of market. The role of fashion consultant also
requires individual to be keen observer of the changing fashion trends,

Fashion Coordinators

Fashion Coordinators look after the advertising and promotions of the brand. They work ¢losely with fabric dealers

to bring out the best of product
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Sketching Assistant
Sketching assistant is responsible for making technical sketches of garments for various presentation. These

sketches arc used as a specification on the designing and fabrication of the garments,

Fashion Journalist

Fashion journalist has a job to write a report about latest fashion trends for o magazine. To be fashion journalist one
should to know the latest fashion trends and be in touch with the news of the fashion world,

Teaching and Research:

After pursting a course in Fashion Designing, candidates also have teaching options. Provided, the applicants have
to pursue a master's degree in Fashion Designing to become a teacher at the graduate-level, lecturer post, one must
have cleared the UGC NET exam after completing a master's degree in Fashion Designing. The research positions
are also open for the applicants if they clear the NET exam as per the JRF cut off score.

4.9 ?25 A
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Part B

Syllabus Preseribed for 2022-23 First -Year UG Programme
Programme: BFD 3 Year Degree Course

Semester |

Code of the Course/Subject- Title of the Course/Subject- (Total Number of Periods)-
BFD101

*  Course outcomes:

Communication Skills—1 40 (3/w)

After completing course students would be able to:

1. Improve their vocabulary to enhance their fluency in English / Marathi.
2. Read with correct pronunciation.

3.

Develop written comimunication skills for every day and professional communication,

Unit

Content

Unit -1

Communication
Coneept of communication
Need and importance of communication
Elements of communication
+ Communicator / Sender
* Communicatee / Receiver
* Message / Idea
* Encoding
* Channel
* Decoding
* Feedbuck
Stages of Communication Process
+ Comprehending the context
+ Knowing the sender & receiver
* Designing the message
* Encoding & transmitting
« Selecting proper channel
* Receiving & decoding
* Feedback

(8 Periods)

Unit

Types of communication
Verbal Communication
+ Intrapersonal communication
« Interpersonal communication
« Small group communication
« Public communication
Non Verbal Communication
« Body langunge
*» Gestures
+ Symbol
« Expressions
Written Communication
Letter, Fax, Telegram, e message, Website, News release, Brochure,
Proposal, Contract, Advertisements ete
Visual Communication
Objects, Models, Graphs, Maps, Photographs ete

G 2 fauy,
Principal; -
Kala Manuavidyalaya,
Maikapur, Akola (M)
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(8 Periods)

Unit I Effeetive Communication
= components of efleclive communication
* communication Barriers
* Overcoming Barriers.
* Developing effective massages, sloguns.
* Body languages and its importance in communications.
P'rinciples of effective communication
* Goal setting.
* Listening
+ Clarity
* Stay organized
* Adjustment to the medium of communication
* Use visuals & Stories
+ Conciseness
+ Curiosity
(8 Periods)

Unit IV Grammar in Communication
* Articles

« Conjunctions

* Prepositions

Types of sentences

* Assertive

* Negative

« Interrogative

+ Exclamatory

(8 Periods

Unit V Formal Written Communications in Marathi & English
+ Essay writing

* Picture composition

« Letter writing -

Personal, Official, Busi Correspond

« Comprehension of given passage

« Application Writing

Employment, Complaints, Leave

* Resume Wriling

(8 Periods
*SEM- Preparing and communicating to Nursery or preschool with the use of simple
sentences and body languages.

References :-

(1) Allan, W., Living English Structure, Orient publications,

(2) Allan, W., Living English speech, Orient publications,

(3) Sharma, Pushpa, Effective English, Kumar Pub. N.Delhi.

(4) Jones, Danicl, Pronounciation of English, Universal Book Stall, N.Delhi.

(5) Inthera, S.R., Enrich Your English, Central Instt(CIEFL), Hydernbad

(6) Cobuild, Student Dictionary and Grammer, Harmper Collins Pub. London,

(7) Jones, Danicl, English Pronouncing Dictionary, Universal Book Stall, New Delhi.
(8) Murphy R., Intermidiate English Grammer, Foundation Books, New Delhi.-12-
(9) Murphy R., Essential English Grammer, Cambridge University Press, London.
(10) Krishnaswamy, N., Teaching English Grammer, T.R.Publications, Chennai.
(11) Krishnaswamy, N, Teaching Spoken English & Communication Skills, T.R.Publications, Chennai.
(12) Birkett, Julian, Word Power, T.R.Publications, Chennai.

(13) Comer, J.D.O., Better English Pronounce, Universal Book Stall, N.Delhi.

G.e-foug,
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(14) Narang, V.. Communicative Language Teaching, Creative Books, New Delhi.

(15) Palliver, A K., Communicative Language Teaching in English, Surabhi Pub., Jaipur,

(16) Kaul. Onkar; Effective Communication Skills, Creative Publications, New Delhi.

(17) Gautam, K.K.; English Langunge Teaching, Homan Pub, House, New Delhi.

(18) Rajunwale, S: Introduction to English Phonetics, Rawat Publications, N. Delhi.

(19) Mohan Krishna: Speaking English Effectively, Macmillan India Limited, New Delhi.

(20) Tickoo, M.L.: Current English for Language, Macmillan India Limited, New Delhi.

(21) Gupta, N.: English for all; Macmillan India Limited, New Delhi,

(22) Singh, C.P.; Before the Headline, Maemillan India Limited, New Delhi,

(23) Green David; Contemporary English Grammer

(24) Andal, N.; Communication Theories and Models: Himalaya Pub. House, Mumbai,

(25) Rayndu, C.S.; Communication Media and Communication Management; Himalaya Pub. House, Mumbai
(26) Allan W.S.; Keep Up Your English (Three Audio Casette), B.1.Languages Institutes, Mumbai,

(27) Hayeraft, ). Creed: Choaosing your English + Four Cassette ISBN

(28) Geddas Marian: How to listen + one casselle

(29) O'Connor, J.D., A Course of English Pronounciation + Three Cassette, B.I.Languages Institutes, Mumbai.

G- g.?e wd
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Part B
Syllabus Preseribed for 2022-23 First-Year UG Programme
Programme: Scmiester |

Code of the Course/Subjeet Title of the Course/Subject (Total Number of Periods)

BFD 102 Introduction to fshion 40
— Hlustration (Theory)
«  Course outcomes::
After completing course students would be able to:
1) Explain the knowledge of fashion
2) Discuss various fashion terminologies
3) Produce fashion sketches of the garments with all details
Unit Content
Unit1 Fashion terminology.
Fashion Designing-Concept and meaning
Fashion trends and fashion changes.
(8 Periods)
Unit 11 Introduction to the fashion industry.
Fashion rendering
Tools and techniques used for fashion rendering
Understanding fabric types ond fabric textures
Illustrating accessories and garment details-categories and types
(8 Periods

Unit 111 Historical perspectives of fashion illustration
Fashion Dlustration and Fashion drawing
Tools used for Fashion llustration

Types of illustration, steps in illustration
Fashion illustrator

(8 Periods)

Unit IV Human figure

Basic Anatomy, Proportion, anthropometric measurements.
Male, female & child's figure

Weight distribution. Heads, hands and feet.

(8 Periods)

Unit V Figure types and body shapes

different era

Sillouctle ~types, use in creating illusions, prominent Silhouettes used in

(8 Periods)

*SEM- Template developmentusing illustration skills

lonine B

COs: 1. Swdent will understand and use illustration skills for developing
different shapes and sizes®

References :-

1.Introduction to fashion design, Patrick john Ireland.
2. Me Graw Hill, 1973 Creative Clothing construction
3.Sharon Lee Tete Inside fashion Design, Harper and Row publishers, New York
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Part B
Syllabus Preseribed for 2022-23 First =Year UG Programme
Programme: Semester 1

Code of the Conrse/Subject Title of the Course/Subject (Total Number of Periods)

BFD103 Traditional Indian Embroidery 40
(Theory) S S

« Coursc oufcomes:s:
After completing course students would be able to:
1) Discuss the knowledge of Indian Embroidery
2) Recognize the importance of embroidery and its application
3) Develop the skills of Embroidery and its application as a means of omamentation.

Unit Content

Unitl | Embroidery- meaning, types-hand & machine
Introduction of traditional embroideries used in different countries History of Indian
Embroidery, cultural importance of Indian Embroidery

(8 Periods)
Unit1l|  Selection of design, placement of design , reduction and enlargement of design ,
transferring design by different methods. Types of stitches used in Indian
Embroidery: steps involved in making Embroidery stitches.

(8 Periods)
Unit 11| Regional Embroidery of Punjab, Kashmir, Uttar Pradesh, Himachal Pradesh, Bihar
(8 Periods
UnitIV| Regional Embroidery of Kamataka, Gujarat, Manipur, Bengal, Rajasthan, Orrissa,
Andhra Pradesh
(8 Periods)

" Unit V| UseofIndian Embroidery in textile and apparels for value addition, role of fashion
designers and NGos in promotion of Indian embroidery,

. (8 Periods)
*SEM: Design development and implemen tation using any one traditional embroidery ( for
any onc product)

COs: 2. Student will develop skills of ornamentation of an article.

References -

1. A.V.Deoskar& A.S. Deshmukh ADs Source book of designs and Embroidery.Bajaj Book depot,
Amaravti

K. Dongarkary, Romance of Indian Embraidery; Thakare& Co. Ltd., 1951
KamaludeviChattopadhyaya — “Handeralt on India™ Seeretary, Indian council of culiural Relations new
Delhi.
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Sant Gadge Baba Amravati University, Amravati
Faculty of Science and Technology, Programme: BCA
POs of B.C.A, Programmme:

The under-graduate students, after completing their study of B.C.A. programme would acquire following
characteristics attributes of science graduate.

PO-1 Scientific Knowledge and Experimental Skills : The graduates must be able to demonstrate fundamental
concepts in computer science and apply it in relative specialized areas like research & development, teaching and
government, social or public services.

PO-2 Communication skills : The graduates must be able to transmit complex technical information in clear and
concise manner relating to computer hardware, software and its applications.

PO-3 Critical Thinking & Problem Solving Ability: The graduates must be able to employ critical thinking and
problem solving skills to find appropriate solutions for the given problems in the fields of computer technology.

PO-4 Team leading and working capability: The graduates must be capable to work independentlyas well as a team
leader or a member,

PO-5 Project Management: The graduates must be able to identify need, scope and beneficiaries to develop a project
by observing responsible & ethical conduct and also with cyber security and safety.

PO-6 Digital Proficiency to use Modem Digital Tools: The graduates must be capable to leam and use modemn
technology like data mining, handling & management, robotics and artificial intelligence.

PO-7 Environmental and Societal Consciousness: The graduates must be aware about the environmental & the
societal problems and must be capable to use and demonstrate the acquired knowledge to address these problems
and to find appropriate solutions thereof.

PO-8 Ethics and Human values: The graduates must be capable to think and behave rationally onthe ethical issues
they come across at their work place. Also, the graduates should adopt human values to keep harmony with
individuals and with human beings.

PO-9 National perspective: The graduates must be able to develop national perspective for their career in the chosen
field so that they could play a vital role in contributing in national development.

PO-10 Lifelong Leaming: The graduates should adopt lifelong leaming to keep pace with emerging trends in
technology and research,

4.8 ?a__u\iﬂs
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PSOs of

B.C.A. Programme:

The student graduating with the Degree BCA should be able to

PSO-1
SO-2

PSO-3

PSO-4
PSO-5

PSO-6
PSO-7
PSO-8
PSO-Y

PSO-10

Focus on preparing student for roles pertaining to computer applications and IT industry

develop programming skills, networking skills, learn applications, packages, programming
languages and modem techniques of IT

Get skill and information not only about computer and information technology butalso in common,
organization and management.

Learn applications, packages, programming languages and modern techniques ofIT

work as software programmer, system, database and network administrator, web designer,
Application developer, faculty for computer science and computer applications, Web Designer,
Network Analyst, Test Engincer, DBA, Technical Support Engineer, Quality Assurance, data
analyst, data Scientist, researcher etc.

get information about various computer applications, latest development in IT and communication
Technology in current era.

use knowledge of the networking, computer graphics, web development, trouble shooting, and
hardware and software skills.

use knowledge in various domains to identify rescarch gaps andhence to provide solution to new
ideas and innovations

assess the hardware and software aspects of computer systems, structure and development
methodologies of software systems.

apply mathematical methodologics to solve computation task, model real world problem using
appropriate data structure and suitable algorithm.

G.9 found,
Principal,
Kala Mahavidyalaya,
Malkapur, Akola (M)
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B.C.A, programme will be full-time 3 years bachelor's degree course of computer application. This course is designed
specifically to cater the need of skilled software developers. The programme is recognized by M.S.Govt. And
Affiliated 1o Sant Gadge Baba Amravati University. The Course develops high degree of technical skill in the
Students, so that they can face the challenges of the industries. The Computers/ Computer Knowledge has become as
indispensable in today’s world as food, shelter, and clothing. The service sector in the worked is experiencing a boom
and India has emerged as world leader. The BCA course covers the technical as well as managerial aspects of the
computer applications, It offers advanced study into the coneeptual basis of information systems as a discipline and
introduces students to research methods and current developments.

Computers have become an integral part of our life. Almost every individual wants tobe a computer professional.
The craze for the courses is increasing due to growing job prospects that it has. B.C.A. forms the basc of a
computer professional versatile is use
ofcomputersinalmostallficldofcomputerapplication. ThemainemphasisoftheProgramme is an applied computer use
in various fields. Companies who wants, to take benefit of the new information technologies and communication
systems need expert professionals, who can apply computer science principles to solve problems produced bythe
interface between business and technology. B.C.A. Programme is anundergraduate program with Choice Based
Credit System(CBCS) scheme where students are exposed to various areasof computer applications including the
latest developments in the industry.
Theprogrnmmcimpar(scomprchensiveknowledgewilhcqualcmphnsisomhcoxyandpracticein the field of information
technology.

The Indian economy is on an extremely positive note; growth is across sectors, both in traditional industries and new
sectors. In such an environment, corporate India will need young and talented youth to actively participate, manage,
design, develop and lead several IT initiatives. It has not been better than this for aspirants of BCA education.

G .S Youndy
Principal,
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Sant Gadge Baba Amravati University, Amravati

Faculty of Science and Technology, Programme: BCA
(Three Years Six Semesters Degree Programme) (Choice Based Credit System)

POs of B.C.A. Programmme: |

The under-graduate students, after completing their study of B.C.A. programme would acquire following
characteristics attributes.

Scientific Knowledge and Experimental Skills : The graduates must be able to demonstrate
PO-1  |fundamental concepts in computer science and apply it in relative specialized areas like
research & development, teaching and government, social or public services.
Communication skills : The graduates must be able to transmit complex technical information
in clear and concise manner relating to computer hardware, software and its applications.
Critical Thinking & Problem Solving Ability: The graduates must be able to employ critical
PO-3  |thinking and problem solving skills to find appropriate solutions for the given problems in the
. fields of computer technology.
PO-4 Team leading and working capability: The graduates must be capable to work independently
as well as a team leader or a member.
Project Management: The graduates must be able to identify need, scope and beneficiaries to
develop a project by observing responsible & ethical conduct and also with cyber security and
use modern technology like data mining, handling & management, robotics and artificial
intelligence.
Environmental and Societal Consciousness: The graduates must be aware about the
PO-7 |environmental & the societal problems and must be capable to use and demonstrate the
acquired knowledge to address these problems and to find appropriate solutions thereof.
Ethics and Human values: The graduates must be capable to think and behave rationally on
PO-8 |the ethical issues they come across at their work place. Also, the graduates should adopt
human values to keep harmony with individuals and with human beings.
National perspective: The graduates must be able to develop national perspective for their
career in the chosen field so that they could play a vital role in contributing in national
. PO-10 Lifelong Learning: The graduates should adopt lifelong learning to keep pace with emerging
trends in technology and research.

PO-2

PO-5

PO-6

PO-9

[ PSOs of B.C.A. Programme

The student graduating with the Degree BCA should be able to

PSO-1 |Focus on preparing student for roles pertaining to computer applications and IT industry
develop programming skills, networking skills, learn applications, packages, programming
languages and modern techniques of IT

Get skill and information not only about computer and information technology but also in
common, organization and management.

PSO-4 |Learn applications, packages, programming languages and modern techniques of IT

G s N,
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Application developer, faculty for computer science and computer applications, Web Designer,

PSO-5 |Network Analyst, Test Engineer, DBA, Technical Support Engineer, Quality Assurance, data
analyst, data Scientist, researcher etc.
get information about various computer applications, latest development in IT and

PS0-0 communication Technology in current era
use knowledge of the networking, computer graphics, web development, trouble shooting,

PSO-7 :
and hardware and software skills.

PS0-8 use knowledge in various domains to identify research gaps and hence to provide solution to
new ideas and innovations

PS0-9 assess the hardware and software aspects of computer systems, structure and development
methodologies of software systems.

PSO-10 apply mathematical methodologies to solve computation task, model real world problem
using appropriate data structure and suitable algorithm
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